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What Does It Mean to Squidoo?™  
 

Here are the basics… 

 

Squidoo is the popular publishing platform and community that makes it 

easy for you to create "lenses" online. Lenses are pages, kind of like flyers 

or signposts or overview articles that gather everything you know about your 

topic of interest--and snap it all into focus.  

 

It's a supersimple, fun and powerful way to share your interests, build your 

online identity and credibility, and connect with new readers and friends 

If you've ever been turned off of blogging or socializing on the "net, you're 

going to be shocked and pleasantly surprised at how easy Squidoo™ is to 

use, and how helpful it can be.  

 

Well Squidoo™ is growing in popularity because it welcomes anyone with a 

desire to showcase their interests and expertise, and the features it offers are 

effortless to plug in and play with.  

 

All you have to do is sign up for a free Squidoo™ account and you can be 

on your way to building a lens in an instant.  A lens is just your space on 

Squidoo™  or your web page within their site.  

 

After you create your first lens, you'll be given the opportunity to choose a 

title for yourself as Lensmaster.  Squidoo can house a whole multitude of 

lenses for you œ both for business and personal use.   There are no limits on 

how many lenses you can create. 

 

Each lens has a title and is ranked in the upper right corner of the page.  

Each day, your LensRank™ will rise or fall according to Squidoo's™ own 

algorithm.  An algorithm is just a formula they use to rank the lenses. 

 

Squidoo is free to use. 
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Twitter, Facebook and Squidoo are the big THREE you’ll want to use for 

your networking and website promotions efforts: 

 

 
 

Note that Twitter and Squidoo have the same number of Unique Visitors for 

one year (May 2008 – April 2009). 

 

Look at the interaction between those three when we look at a Lensmaster 

Page:  http://www.squidoo.com/lensmasters/Lazy_Environmentalist 
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As of February 1 2009 

 

1. Squidoo has nearly 900,000 hand built lenses. That's just shy of a whole 

million pages created by real, remarkable people. 

 

2. Squidoo has been reviewed by the New York Times, Mashable, 

BoingBoing and sites and papers around the world.  

 

3. Squidoo was founded in 2005 and was live to the world in 2006. The 

founding team consisted of just four people. In 2009 they only at 6 full time 

people. 

 

4. Squidoo is one of the 300 most popular websites in the US. 

 

5. Squidoo grew 91% in 2008. 

 

6. Squidoo launched the site with the tagline "Everyone's an expert (on 

something)"  

 

7. They generate hundreds of thousands of dollars in annual royalties to 

charities and to their users.   About 35% of lensmasters donate royalties to 

charity. 

 

8. If you want to know more about Seth Godin, Original Squid and founder 

and bestselling author and blogger, look here: http://www.squidoo.com/seth 

 

9. As of Feb 1 2009: About 420,000 people visit Squidoo (that means your 

lense if you have one) every day.  

 

The more traffic one lens brings in, the greater the chances that visitor will 

see your lens as well. That means it's good for you when your competition 

on Squidoo succeeds. 

 

10. Over 100,000 people are subscribed by email to Kimberly's SquidU 

Review newsletter, full of tips for making better lenses. (SquidU is their 

lensmaster-run community is for teaching and talking about great lenses). 

Wow.  What could you do to network with these individuals? 
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Squidoo Lenses are their ‘pages’: 

 

Their pages are called "lenses" because each is one person's focus on 

something that she's interested in, something that matters to her. 

 

 

Squidoo™ has categories for almost every niche in life.  Where do you fit 

in?   

 

 

Arts - arts, music, art, movies  

Automotive - autos, recreation, cars autos hybrid cars, makes and models  

Business and Finance - marketing, business, advertising, word of mouth  

Computers and Technology - computers, internet, software, technology  

Education - education, school, learning, college  

Entertainment - entertainment, movies, books, music  

Food - food, cooking, recipes, home  

Health and Medicine - health, nutrition, wellness, diet  

Home - home, family, gardening, real estate  

Kids and Teens - kids, kids and teens, children, baby  

Movies - movies, movie, film, dvd  

Music - music, art, Rollingstone, rock  

News - news, politics, media, technology 

Politics - politics, society, issues, republican  

Recreation - Sports, recreation, games, football  

Reference - reference, education, colleges and universities, north america  

Regional - regional, north america, united states, localities  

Science - science, social sciences, biology, technology  

Shopping - shopping, cafe press, art, products  

People and Society - society, religion and spirituality,  

Christianity, criminal defense Sports - football, sports, baseball, soccer  

Televison - television, tv, dvd, comedy  

Travel - travel, vacation, tourism, asia  

Video Games - games, video games, videogames, warcraft  

World - world, deutsch, Español, français 
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Things to keep in mind when creating a lens: 

 

What is your Lensmaster name? 

 

 You will not be able to change that 

 

What is your Lens name? 

 

 Are you branding your name, your business, your book, etc. ? 

 

What is your Lens Title? 

 
 The best titles are short and friendly, while also specific and matching the content 

and topic of your lens.  

 

Your lens will look something similar to this from the inside (where you are 

logged in) after it's created: 
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And from the outside, a lens name that has been reserved but has not been 

developed would look like this: 

 

 
 

After you have published some content, you would then see this when going 

directly to the URL http://www.squidoo.com/kenfoster  

 

 

This lens would be a WIP lens.  You can also see the ranking is 146310 in 

Business.  Your goal is to be in the TOP 100 for your category: 
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What is a WIP, or Work in Progress?  It is a lens that fits certain criteria: 

 

1. It is new and has never been published. 

2. It has been published but has less than three modules. 

3. It has been published but has a LensRank below their cutoff threshold. 

 

Lenses in WIP mode are limited in several ways. 

 

    * You can't Lensroll them (more on that later). 

    * You can't add them to a group. 

    * You won't find them in search. If your lens is new, it takes a few days to 

show up. If it's gone BACK into WIP, it will disappear from search. 

    * You can't add links using the Firefox extension. 

 

How do I get my new lens out of WIP?  

 

If your lens is brand spanking new, or you've never published it, all you need 

to do is fill in at least three modules and publish it! Then wait. 

 

Lenses don't come out of WIP immediately. This will take some time. 

Usually, Squidoo updates their LensRank every morning. Once it rolls over, 

as we say, your lens should, if it meets all the criteria, climb up into the 

featured ranks. 

 

Important things to keep in mind when building your lens: 

 

Lens Intro Title: 
We like to think of the intro title as a subtitle.  

Explain a little more what the lens is about, and keep it relevant to the rest of the page. 

 

Lens Intro text: 
The first impression is important. So your lens introduction is key.  

 

Intro photo: 
The first good thing is that you have an intro photo uploaded. The next good thing is that 

the photo file successfully matches your lens title or one of your tags.  

Module titles: 
Do a quick scan of all your module titles, and make sure you don't have any with the 

default text in them, like "New Amazon" or "New Guestbook." The more you personalize 

your modules, the better. 
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Add more Modules: 

 
You’ll find many choices of additional Modules to add to your lens, and don’t forget to 

add a Twitter Module so that every time you Tweet, you also update your lens. 

 

Don’t forget a Guestbook Module: 

 

 
 

Dashboard: 

 
You’ll have lots of things to work with on your Dashboard  – your control center – 

including joining Groups.  An important one of you don’t want to miss is connecting your 

lens to your Facebook profile.  Whenever you update your lens, you have the option to 

post your update to Facebook, which would look something like this: 
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Here is an example of what YOUR lens could look like: 

 

http://www.squidoo.com/lazyenvironmentalist 

 

 

 
 

 

 

If you want to learn the specific How-to-Steps on how to create a lens that 

ranks in Squidoo giving your lens traffic which funnels to your website or 

blog – while giving you a wonderful networking opportunity between the 

big three:  Facebook, Twitter & Squidoo… 

 

Go to: http://www.susangilbert.com/kenfoster and sign up for your special 

offer to be a Social Media Tribe Marketing Member where we offer the tips, 

tools, blueprints and FOCUS for success! 


